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Summary

The start of the Safer Internet Action Plan in
Norway in 2003 marked the step into an international cooperation for Norway. It has since
the beginning been the outmost importance
for the Norwegian project and government that
facts and surveys makes up the background
for actions and tools. For this reason, the
project has been situated at the Norwegian
Media Authority (NMA), who has a national
responsibility for media use, including children
and youngsters and digital media.

Digital Youth Life 2010
• 98 % of the children between
9 to 16 years have access to PC
at home
• 9 out of 10 have their own mobile
phone.
• 3 out of 5 between 9 to 16 years
have their own PC.
• Almost all children between 9 to
16 years have access to Internet at home (only 1 % says no
access).

Thomas Hepsø
project manager Norwegian Media Authority
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Online safety is a prioritized task in Norway.
Norway’s focus on online technology and children has been one of political, educative and
safety-related importance since 2000.

Since 2003 the Norwegian Media Authority has
accumulated a great deal of statistic and qualitative information on how Norwegian children
seem to evolve in their use of digital media. Also
the findings from the European EU Kids Online
study has in the last project period contributed
with knowledge and information. Every action
and information measures is based on this
knowledge. We share this knowledge with the
Norwegian authorities, and the national and
international cooperation network. In addition,
this knowledge is more and more important
for Norwegian schools, teachers and preschool
teachers.

The main activities for the project period
from 2008 to 2010 have been:
• The youth panel has in the project period
contributed to the project and its activities
more accurate and more recognizable
among the target group.
• Distribution of the e-safety kit
• “Use your head” campaign has visited 120
secondary schools in Norway with a focus
on cyber bullying.
• New online resource about cyber bullying –
“You decide”
• SID 2009: Cyberbullying
• SID 2010: “Think before you post” / Media
literacy in schools
Training and accountability of children and
young people’s use of the Internet and mobile
is an important priority for the media’s Safe use
center. We believe that the technical regulation
of Internet content has a very limited value. In
addition, it may make it harder for children and
young people to access important information
in a vulnerable period that explore identity, for
example on own body and sexuality. We must
not forget that children and young people
have the right to access information, even
when parents do not “want” it.
It is very important that children learn critical
skills, and parents should try to create an
understanding that not everything online is
true, and not everyone is who they pretend
to be online.
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The Norwegian Media Authority
and Safer Internet Centre
The Insafe Network
Insafe is a European network of
Awareness Centres promoting safe,
responsible use of the internet and
mobile devices to young people.
See more: www.saferinternet.org.
The 2008 – 2010 project is co-funded
by the European Union, through the
Safer Internet programme:
www.ec.europa.eu/saferinternet

Safer Internet Centre (Trygg bruk)) is the national coordinating awareness
centre for safe use of interactive digital media for children and youth in Norway.
The awareness centre was supported by EUs Safer Internet Project that runs
from 2008 to 2010, and by six different Ministries in Norway.

The purpose of the Safer Internet Centre is to establish and act as the national
awareness network node in Norway, and to empower all users so that they can
use electronic media in a fun and positive way. The centre is situated within the
Norwegian Media Authority.

The project’s core task is to increase the public
knowledge of the potential of electronic communication technologies, and the risks associated with them. This will be done by utilizing
already existing resources, human and institutional, in addition to a vast body of recent
research data.

The nodes, situated all over Europe, are coordinated by Insafe, who will provide information on all the centres and their sites.

The project receives financial funding through
the Safer Internet Programme. The programme
aims to promote safer use of the Internet and
new online technologies, particularly for children, and to fight against illegal content and
content unwanted by the end-user.
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Mission

The purpose of the Safer Internet Centre is to
establish and act as the national awareness
network centre in Norway, and to empower all
users so that they can use electronic media in
a fun and positive way. The project is situated
within the Norwegian Media Authority and has
been working with raising awareness on safe
use of Internet, mobile and games among
children and youngsters since 2001. The Norwegian Media Authority is considered to be
an independent source of information and
advisory within media politics and regulations.
Contributions are expected to enforce the
government’s main goals within media politics.

The centre’s core task is to increase the public
knowledge of the potential of electronic communication technologies, and the potential
dangers associated with them. This will be
done by utilising already existing resources,
human and institutional, in addition to a
vast body of recent research data.

In striving for our goals as a national node,
we will play an active role in reaching public
schools and educational institutions. We aim
to inform and enlighten both our educators
and students in a safe way in their day to day
use of, and acquaintance with new and everchanging media. We aim for a wide and intelligent use of the internet and mobile technology,
so that children will be able to show healthy
criticism and awareness regarding both the
use and the contents of the World Wide Web.

The node will work towards maintaining and
developing our role as a national resource
centre for all efforts on safe use of digital
communications technologies.
SAFER INTERNET ANNUAL REPORT 2008 – 2010
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eskriver barn og unges bruk av digitale medier
porten gir også et bilde av utviklingen på disse
et med 2003, 2006 og 2008. Hva gjør barn
va spiller de?; og hvor utbredt er mobbing/
ett og mobil? Hvor utbredt er det å sende bilder
a Internett og mobil?

fiske framstillingene blir presentert på en
toffet skal være lett tilgjengelig. Rapporten er
for alle som jobber med barn og unge og som
for hva de unge gjør når benytter PC, spill eller

ynet.no
synet.no og www.tryggbruk.no

r det nasjonale koordineringsorganet for trygg
for barn og unge. Trygg bruk- prosjektet er en
rogram som har som mål å fremme sikker bruk
og unge. Trygg bruk- prosjektet administreres av

Link to the full report (only in Norwegian
at the moment) can be found here:
http://www.medietilsynet.no/Documents/Trygg%20bruk/Rapporter/
Barn%20og%20digitale%20medier/
NYBarnogdigmed2010.pdf

BARN OG DIGITALE MEDIER 2010 Fakta om barn og unges bruk og opplevelse av digitale medier

GITALE MEDIER 2010

Children and young people’s use
of digital media in Norway
BARN OG DIGITALE MEDIER

2010

Fakta om barn og unges bruk og opplevelse
av digitale medier.

For the fourth time since 2003 the
Norwegian Media Authority has conducted a survey among children and
young people between 9 and 16 years
of age. The importance of safety online
for children in Norway is indisputable,
and we have since 2003 attained a
great deal of statistic and qualitative
information on how Norwegian children seem to evolve in their use of digital
media, and what challenges are new.

• The survey “Children and Digital Media 2010”  
have shown that the main challenge for
children, especially in the age group 13 to 16
year, still is related to cyber bullying.
The complete survey group of 9 to 16 year
olds consists of approx. 500.000 children and
young people in Norway. The age group from
13-16 years consists of approx. 250.000
children. In 2010 1 out of 10 in this latter age
group reported having experienced bullying
while chatting online. 6 % in this group also
reported to have experienced bullying via
mobile phones and 14 % experienced different
forms of harassment or fright related to
content received through e-mail. The total
population in Norway is 4.8 millions.
• 98 % of the children between 9 to 16 years
have access to PC at home
• 9 out of 10 have their own mobile phone.
• 3 out of 5 between 9 to 16 years have their
own PC.
• Almost all children between 9 to 16 years
have access to Internet at home (only 1 %
says no access).

8

SAFER INTERNET ANNUAL REPORT 2008 – 2010

9

Key achievements of Awareness
Network of key national
stakeholders Exchange
of best practice and
knowledge, coordinated
national efforts, common
safer internet projects.
The national network of
stakeholders consists of
20 members representing
the academia, the industry,
NGO’s and authorities
focusing on children’s use
of the internet and new
online technologies in
Norway.
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Safer Internet Day
2009 - 2010. Events,
competitions, press
release, dissemination
of tools and messages.

The Norwegian Media
Authority has conducted
a survey among children
and young people
between 9 and 16 years
old. The survey “Children
and Digital Media
2010” have shown that
the main challenge for
children especially in
the age group 13 to 16
year still is related
to cyber bullying. The
complete survey group
of 9 to 16 years old consists of approx. 500.000
children and young
people in Norway.

In the autumn of 2009,
the Norwegian Red
Cross, ChildMinder,
Telenor and the
Norwegian Media
Authority launched
Norway’s biggest ever
campaign against cyber
bullying- “Use your
head” campaign.

centre in Norway 2008-2010

Awareness tools,
educational material,
brochures, posters,
tips for adults and
children. Hands on
awareness tools for
parents, educators and
children. The website
(www.tryggbruk.no)
consists of information,
advice and education
material about children
and young people’s
use of the internet and
the mobile targeted
parents and teachers.

In the beginning of 2009 the project distributed the
e-safety kit to approximately 130.000 2nd and 3rd
graders, their families and contact teachers. This has
been a huge success story in reaching out to parents and
their children with much needed information. The Family
e-safety kit was elaborated by the Insafe network and
supported by UPC. Using this kit, whole families learn
together, parents and children in cooperation, sharing
their expertise.

Online resource about
cyber bullying. The online
resource contains a quiz,
short videos, and facts.
The resource is shaped as
a small online universe
where you can explore
different activities and
solve exercises together
with your class.
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Safer Internet Day in Norway

2009

The 6th Safer Internet Day took place on 10th
February 2009 and was celebrated through
500 events in 50 countries all over the world.
In 2009, the Safer Internet Day focused in
particular on the problem of cyberbullying,
and promotion of the Norwegian E-safety
Family Booklet.
Cyber bullying is one of the top focuses in the
media these days in Norway. Two ministers
were present at our event this year, to support
this year’s focus; as well as the great work
and distribution of the e-safety kit.

The Norwegian awareness centre did also
disseminate the official Insafe SID 09 campaign
spot “Stop bullying online”. This information
campaign included a short video and was
presented on the Safer Internet Day and
published on the project’s website.
In addition, Microsoft released their latest
survey on cyber bullying in coherence with SID.
The project did appear on the news channel on
SID, as well in several articles on cyber bullying
in some of Norway’s largest newspapers.

Safer Internet Day 2009. From left: Minister for Administration
and Reform Heidi Grande Røys; Minister for Children and Equility.
Anniken Huitfeldt and project coordinator Thomas Hepsø.
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Safer Internet Day in Norway

2010

TRYGG BRUKDAGEN 2010

Årets fagdag for alle som er opptatt av at den
oppvoksende generasjon skal gis optimale
utviklingsmuligheter under trygge omstendigheter.

> Skal det handle om flaks?
> _

For the Safer Internet Day 2010, we invited
the collaboration network, teachers, pupils,
the Minister of education and the media to a
seminar on the 9th of February. We focused
on media literacy, and the challenges related
to the school’s official role as a supervisor
in this area. From a Safer Internet Centre
point of view, it’s important that the child is
surrounded by adults, both at home and at
school, that engage themselves as supervisors
in the development of the child’s media literacy,
particularly the part concerning safe use.
Three 14 year old girls from Drammen and
our Youth panel made a presentation on the
benefits of using ICT in school, and how this was
taken from them when they started going to a
different school with at different perspective
and competence regarding ICT.

evner i fleng: Røde Kors, Kripos,
t, UiO, Utdanningsdirektoratet,

The Minister of Education, Kristin Halvorsen,
made a speech after listening to the youth
panel. After lunch we had a closer look at the
term ‘Digital competence’, trying to grasp the
different definitions that lay behind the word,
nuances and interpretations that often lead
14

to misunderstandings. Microsoft presented
their latest research on kids and digital competence in terms of discernment and rules. The
new Centre for ICT in Education told us about
how media literacy will be their responsibility.
This year we engaged our youth panel through
conversations on this year’s topic; the use of
ICT in primary and secondary school. The panel
made it clear that they were frustrated by
the degree of coincidence that affect whether
they are supervised in areas concerning ICT or
not. This meeting helped us angle the message
in a way that is close to their own perception
of the challenge; it’s all about chance. In addition, our youthpanel was strongly involved
through both presentations from the stage and
in direct communication with the Minister of
education on the actual day. The collaboration
network was also strongly present this year,
both through presentations of their work on
the field from the stage, as well as sharing
information in terms of leaflets etc from information stands at the arena.

The youth panel together with the Minister of Education, Kristin Halvorsen

The official Insafe SID 10 campaign spot “think
before you post” was presented at SID10.
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E-SAFETY KIT

Awareness tools
and activities

As many as 85 per cent of Norwegian parents
believe that new forms of communication via
the internet and mobile phone are helping
to make bullying among children and young
people more common. At the same time, one
parent in four thinks that digital bullying is
more serious than normal bullying. Among
children aged 10 to 15, almost half say they
have carried out mobile or internet bullying
themselves or know someone who has done it.
Awareness of digital bullying in society
• Almost two out of three parents know what
digital bullying is, but there is still a high
proportion (36 per cent) who are aware of
the phenomenon to only a small or very
small extent.
• Almost three parents out of five perceive
digital bullying as a problem for today’s
children and young people, while more than
one child in five thinks the same. Children
aged between 13 and 15 are more likely to
think that digital bullying is a problem than
those aged 10 to 12. As many as 28 per cent
of the older sample perceive it as a problem,
against 16 per cent of the younger ones.
The action plan for children and Internet within
the departmental body, together with the
awareness centre, made a huge investment
distributing the e-safety kit. In the beginning
of 2009 the project distributed the e-safety kit
to approximately 130.000 2nd and 3rd graders,
their families and contact teachers. This has
been a major challenge in both logistics and
costs, but also a huge success story in reaching
out to parents and their children with much
needed information.
The Family e-safety kit was elaborated by the
Insafe network and supported by UP C. Using
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this kit, whole families learn together, parents
and children in cooperation, sharing their
expertise.
Colour-coded chapters highlight four key
e-safety themes: Security, Communication,
Cyberbullying and Entertainment. When
opening the colourful folder, families will find:

Mo

rop a k k e
- slik
styr får de
på
net
te

• Two e-safety booklets; a family fun section
and a parental guide
• A family certificate
• Emoticon stickers
• 12 cut-out situation cards

t

Evaluation of e-safety kit
A goal for the current project has been to evaluate our work and actions. Since the e-safety
family kit to date is the biggest undertaking for
this project, it was natural for us to invest in a
survey to see the impact of this work. The survey was conducted online on the parents of the
children who received the kit during the spring
of 2009 through their schools. The survey
showed that of those who had received the kit,
70 % had read it, and 44 % had actively used the
kit. On average, the time spent on the kit was
707 minutes. 78 % of those who had read the
kit thought that the learning value was good or
high, and 87 % thought that the value for their
children was good or high. Another important
question asked in this survey was whether or
not these parents had received any information on safety issues for children online, in any
form – and 64 % answered yes. Although we do
not have any comparative study or questionnaire done before on this topic, we feel that this
is a relative good result – though it indicates
that the work for this target group is far from
accomplished; making parents a high priority
target group for our future work.
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500 pupils at Gimle skole in Bergen (Foto: Scanpix)

USE
YOUR
HEAD
Norway’s biggest campaign against cyber bullying
Norwegian Red Cross, ChildMinder, Telenor and the Norwegian Media Authority
have formed a united front against digital bullying: In the autumn of 2009, the
Norwegian Red Cross, ChildMinder, Telenor and the Norwegian Media Authority
launched Norway’s biggest campaign ever against cyber bullying.
During the course of autumn 2009 and 2010
the “Bruk hue” (Use your head) tour has visited
150 lower secondary schools consisting of 15,000
pupils and approx. 7,000 parents. Each visit included a daytime meeting for lower secondary
school pupils and a meeting for parents in
the afternoon and evening. The tour began in
the county of Oslo, Østfold and Akershus, and
was intended to prevent digital bullying by
spreading information about how parents and
children should handle digital bullying situations.The campaign has been supported by
both former Minister of Children and Equality
Anniken Huitfeldt and now Audun Lysbakken.
The evaluated effect of the campaign
The work of developing the “Bruk Hue” tour
has been going on for almost a year. Telenor,
the Norwegian Red Cross, ChildMinder (Barnevakten) and the Norwegian Media Authority/
Safer Internet Centre have been jointly developing a dialogue based school tour that emphasises
participation by both parents and the children themselves. The tour gave specific advice
about how both children and parents can fight
digital bullying. The aim is to make young
people, parents and teachers more aware of
what digital bullying is, what can create bullying situations, what one should avoid doing
and what mental and legal consequences
digital bullying can lead to.

18

“Use your Head” gives digital behavior change
“Use your Head” campaign against cyber bullying has been in direct contact with approximately 15,000 students and 7,000 parents since
2008. However, the number who has experienced the effects of “Use your Head” campaign
is far greater. 20 per cent of Norwegian children
aged 10 to 15 years say they know of “Use your
Head ‘campaign, which is equivalent to 75,000
children. Of these, 45 percent or 34 000 children,
says that “Use your Head” campaign has made
them better equipped to handle any situations
related to cyber bullying.
A survey among teachers, pupils and parents
who have participated in “Use your Head” also
shows that the attitude of the campaign is
working. Almost all of those surveyed say they
are left with considerable knowledge of cyber
bullying, including how you can turn to for help
and what you can do to limit the digital bullying. A large proportion of students say they have
changed their behavior after the digital campaign. Among other things, three of the four
students who have participated in “Use your
Head” that they now ask for permission before
posting pictures of others, while 60 percent say
they will delete the images if they believe others
do not like them.
http://brukhue.com/
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FACTS: Survey of parents and children:

Cyber bullying in
Norwegian homes

The media agency Opinion has on behalf of Telenor carried out a survey regarding
cyber bullying in Norway. A representative selection of 502 parents who all have
children aged from 10 to 15 have answered a number of questions about cyber
bullying. A summary of the results of the survey is given below.
85 per cent of Norwegian parents believe that
new forms of communication via the internet
and mobile phone are helping to make bullying among children and young people more
common. At the same time, one out of four
parents believes that cyber bullying is more serious than bullying face to face. Almost every
second child between the age of 10 to 15 report
that they have carried out mobile or internet
bullying them selves, or know someone who
has done it.
General awareness of cyber bullying
• Almost two out of three parents know what
cyber bullying is, but there is still a high
proportion (36 per cent) who are aware of
the phenomenon to only a small or very
small extent.

20

Awareness of cyber bullying in own family/
social circle
• Among parents, as many as one in four
perceive cyber bullying to be a problem in
their own child’s social circle. In comparison,
15 per cent of children say that they, or
someone they know, have received many or
very many messages on the internet or
mobile phone that they perceive as bullying
or teasing. In total, as many as 70 per cent of
children say that they, or someone they
know, have received a few messages that
they perceive as bullying or teasing.
• Girls are more vulnerable to cyber bullying
than boys. 19 per cent of girls say that they,
or someone they know, have received many
or very many messages on the internet or
mobile phone that they perceive as bullying
or teasing, while 11 per cent of boys say
the same.

Lack of control of children’s use of digital media
• More than one in three parents find they
have little or very little control over their own
child’s use of the mobile phone and internet.
Similarly, one child in three says that his or
her parents don’t know what they are using
the mobile phone and internet for.
• As many as 85 per cent of parents believe
that new methods of communication may
make bullying and teasing more common.
At the same time, as many as one in four
believe that bullying via new
communications channels is more serious
than normal bullying, while as many as
71 per cent believe it is equally serious.
Three per cent think it is less serious than
normal bullying.
Lack of knowledge among parents
• Only half of the parents think they know
enough about how to handle cyber bullying,
if their own children were subjected to it.
No more than five per cent say that they, to a
very great extent, know enough about how it
should be handled.
• More than one out of three parents have not
talked to their children about teasing or
bullying via mobile phone or the internet to
any great extent. This also reflects what the
children respond, in that one in three
children say that they have not talked to their
parents about teasing or bullying via mobile
phone or the internet.
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Online resource about cyber
bullying - “You decide”
The online resource contains a quiz, short
videos, and facts. The resource is shaped as
a small online universe where you can explore
different activities and solve exercises together
with your class. The new module is collaboration between Norwegian Board of Technology,

Center of ICT in education and The Data
Inspectorate together with Norwegian Media
Authority/Safer Internet Centre and Norwegian
Directorate for Education and Training.

Seminar for the social network
industry and moderators
In april the Red Cross, ChildMinder, Save the
Children, The Data Inspectorate and the Norwegian Media Authority arranged a seminar in
order to high light the challenges seen on the
popular social networks, and to discuss how
we might best handle these. The moderators
of some the most popular social networks
for kids (GoSupermodel, Nettby, Biip, Deiligst,
Habbo Hotel) shared their experiences from
contact with the users and observing the users.
We considered it an important task to introduce the service providers to our help lines
(Kors på halsen (The Red Cross) and Slett meg
(The Data Inspectorate), in order to encourage
a closer cooperation between the two arenas.

• Children tell moderators about their private
problems regarding abuse, loneliness,
bullying, eating disorders etc.
• Moderators are often young and not trained
to handle these situations.
• Helplines and other relevant services were
introduced to the moderators and
administrators of the services in order to
encourage them to pass these issues over
to them.

Direct link to resource:
http://mobbing.dubestemmer.no/
Related site:
http://www.medietilsynet.no/no/
Trygg-bruk/Nyheter/Nytt-verktoyi-kampen-mot-mobbing-pa-nettet/

John Ståle Stamnes (Kripos), Helle Jacobsen (The Norwegian Media Authority) and Torgeir
Waterhouse (ICT-Norway) (Photo: Kristin Sommerseth)
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Electroworld 2008
The Safe Use- centre participated on the
”Electroworld 2008” event, where the project
was represented at a stand – raising awareness on online gaming, age rating (PEGI) and
digital media. 700 children, youth and adults
participated in the projects survey/ contest.
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”Electroworld” is the biggest event for at-hometechnology every year in Norway. The event
had 30.000 visitors. Our stand focused on
safe use of electronic games (PEGI) – a natural
focus in the masses of Xbox and PS3 stations
around the event.

Lecturing about safe use
of digital media
Lectures and visiting schools have been important for the projects work in 2008/2010.
Visiting primary and comprehensive schools
(with children from age 6 to 15), talking to
children, educators and parents about themes
related to children and media technology. By
opening up for discussions concerning each
school issues related to electronic media, we

raise awareness and urge parents, teachers
and children to take on the challenge of new
media, and use www.tryggbruk.no as a tool in
their use and approach to electronic media.
The “Use Your Head”-campaign (2009 – 2010)
has contributed and supplemented our lectures
and visits at schools in 2009 and 2010.
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• The government has introduced a fifth
mandatory competence that kids need to
develop at school; digital competence.
Today this is random – some schools focus on
the subject, others don’t.
• A lot of resources on the subject exists today,
but in the form of campaigns.
• The main idea for this project is to collect
these resources and build a more sustainable
package that can be used over time, ensuring
that all children are taught in the subject.

Media & coverage
Interviews, articles, online coverage and radio
performances on raising awareness and the
tools available. The project is recognized as an
expert source on children’s use of the internet
and new technologies providing the Norwegian
press with balanced and factual information
about children’s use of new media.
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Media literacy in
elementary school

We sent this project description to the recently
established Centre for ICT in Education, along
with a suggestion that we cooperate on this
project and that it’s owned by them.

Vestnytt torsdag

s
Økt innsat
for dyslektikere

FA K TA

Several participants from the awareness
centre network have contributed in the design
of a pilot project that aims to strengthen
students’ media literacy. The idea is to gather
existing material on the subject, and develop
digital learning resources in the form of educational programs for elementary school.
These resources will be closely linked to the
Knowledge Promotion, the latest reform in
the 10-year compulsory school and in upper
secondary education and training.

7

ER

oktober 2010

From September 30th 2008 to September 31st
2010, the awareness centre is cited in articles
or news items in radio, television, journals and
on the internet more than 250 times.
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Cooperation on a national level
To be able to reach specific results and improvements for children and young people’s online
experiences, it is important for the Awareness
Centre in Norway to collaborate on all levels
between different target groups, different
sectors and different countries.
In Norway, we have a very good collaboration
with the Internet industry and different Ministries, governmental and non-governmental

Idas’ advice for private 
blogging:
1. Never disclose information
about other people than
yourself
2. You are only an expert on
yourself and your own life
3. Set firm limits for interaction
with your readers
4. Complaints aren’t interesting
to read
Source: Ida Jackson (virrvarr.net)
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bodies and the National Criminal Investigation Service (NCIS -KRIPOS). The Awareness
Centre has continued its extended collaboration with all sectors, target groups and
countries in the project period for the years
2008 to 2010. As a standalone awareness
centre it has been important to show that we
can be up to the task of collaborating and
initiating activities in an interdisciplinary
way and across all sectors.

Cooperation on a European level
The international sharing of experiences and
best practices in the Insafe network is highly
appreciated by the Norwegian Media Authority.
Through (face to face) meetings, online sessions
and exchange of best practice the Norwegian
Media Authority has had a rich cooperation
with other centres/nodes in Europe with a focus
on reaching the common objective of internet
safety among European children and young
people.
The Norwegian awareness projects have shared
different practices with other countries in
Europe. We have shared the experiences and
material from the e-safety kit developed in
Insafe network, “you decide” campaign, “Use
your head- campaign” and video games with
others. The Safer Internet Centre has also
attended and been active on all the training
session organized by Insafe.
The Safer Internet Programmes specific recommendation for Awareness Nodes to include
child empowerment and participation in their
actions via Youth Panels and childrens panels
provided an opening for the nodes to debate
methodologies and approaches to the creation
of youth panels as well as exchanging the best
practice among the centres.

Examples of sharing information and best
practices during this period:
• EU Kids Online final conference in London
11th of June 2009
• Ministerial conference ”Safer Internet for
Children“ in Prague 20th April
• The 3rd International Conference “Keeping
Children and Young People Safe Online” in
Warsaw 29th of September 2009.
• “Digital Tourist”- conference organized by the
Swedish Media Council in cooperation with the
Swedish Ministry of Culture.
• World Summit on Media for Children and Youth
- a world conference held every three years.
In 2010 the summit was organized in Karlstad,
Sweden.
• Safer Internet Forum 2008/2009- An annual
conference on safer internet issues that has
been organized by the Safer Internet
Programme.
• Insafe trainings.
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Youth panel
and children’s panel
Raising awareness among young people and learning from
their experiences and culture.

The Norwegian Media Authority established our
Youth Panel in 2009. The Youth Panel consists
of 6 highly interested 14 and 15 year olds –
3 boys and 3 girls. They have been engaged
through conversations and participations on
both seminars on Media literacy concerning
film and gaming, and on the topic of Safer
Internet Day 2010.
The children’s panel, consisting of one group
of 7 and 8 year olds and one group of 11 and
12 year olds, has also been interviewed mainly
about film and how they experience different
film genres, but also about games and how
they use internet and mobile phones. They
have also been given us response on different
awareness tools developed in the Safer Internet
Centre.
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Interviews with the youth and childrens panel
are very useful for The Norwegian Media
Authority in our work with children and media
as a whole. Safer Internet Centre Norway will
continue to use the youth and children’s panel
in an effective and structured way to design
awareness tools that can meet and influence
the target group among children in the age
group of 9 to 16 years.
Example of discussion
The youth panel made it clear that they were
frustrated by the degree of coincidence that
affect whether they are supervised in areas
concerning ICT or not. The meeting helped us
angle the message in a way that is close to their
own perception of the challenge; it’s all about
chance. In addition, our youth panel was also
strongly involved through both presentations
from the stage and in direct communication
with the Minister of education on the Safer
Internet Day 2010.
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The National Advisory Board
The advisory board had eight meetings in
2009/10. The purpose of the meetings is to give
advice and directions concerning the sustainability of the projects objectives. The advisory
board also proposes adjustments in the work
plan for the Safer Internet NO AN project to
ensure that the project reaches its goals.
Example of topics:
• Discussion about the new survey to be
conducted by December 2009.
• Feedback and new ideas on questions to the
children’s part of the survey.
• New questions to be included on the topic of
social networking sites and how and what
kind of pictures children and young people
find acceptable to publish online without
permission.
• Input on problematic rule in Cyber rules list
on anonymity. People how are anonymous on
Internet tend to behave more inadequate
and inappropriate towards others. This give
rise to a discussion on Safer Internet Centres
advice to children and parents that they
show is anonymous when acting online.
• Discussion on issues related to an anti-cyber
bullying campaign.
• The campaign titled “Use Your Head” will be
collaboration between different stakeholders.
Telenor, Norway’s largest telecommunication
company will sponsor and give most of the
financial funding for this campaign. Other
collaborating partners are; Safer Internet
Centre by Norwegian Media Authority,
Red Cross (NGO) and ChildMinder (NGO).
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Together with the National Media Authority
and the Safe use- project, the advisory board
is represented by six different national organizations.
Kaja Hegg, Save the Children
Torbjørn Moe, Norwegian Directorate for
Education and Training
Petter Bae Brandtzæg, SINTEF
John Ståle Stamnes, NCIS (Kripos) – The national
unit for fighting organized and other serious crime
Torgeir Waterhouse, ICT-Norway
Elisabeth Staksrud, EU Kids Online
Nina Bølgan, Bachelor Programme in Pre-School
Teacher Education

The website
The awareness centre launched in 2009 a new,
improved and more adapted website developed to main target groups; children, parents
and educators.

The site gives insight to subjects on digital media
in children’s lives, such as source criticism,
computer games, mobile phones, privacy issues
and cyber bullying. The website is an important tool to hand out information and advice
for parents and educators about children’s
use of computer games, the internet and the
mobile.
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The way forward
Main future goal is getting a better knowledge
of status of media literacy among Norwegian
children and their parents. The relationship
between proper awareness and Media Literacy
needs to become closer and sharper, in both
the government and the population. We need
children and parents media literate enough to
access analyze and critically evaluate media
messages.
The awareness about having a media literate
population needs to become more important
as the high-tech information society evolves.
The EU co-funded Safer Internet Centre has
made an effort to make a platform for all
partners and stakeholders who share our
goals and work for online safety for children.
This has become a success and has resulted
in quarterly meetings with up to 25 different
stakeholders and partners represented;
national authorities, public bodies, NGOs,
industry and academia. The task for the Safer
Internet Centre Norway is to coordinate all
activities on a national level, to help promote
all good practice, actions and tools, and to
prevent similar projects and promote collaboration and saturation into our target groups.
It is important that parents and teachers
have a good dialogue with children and young
people about what they experience in their life,
also online. We must have confidence in our
children. Most children behave sensibly when
they are online or using mobile phones, and
know the pitfalls and dangers. But - they
need our presence! Only 3 percent say that
parents often sit with them when they surf
(survey 2010 by Norwegian Media Authority).
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Cyber bullying has long been addressed as
one of the main topics and concerns, and we
are proud to say we have in this two years
project period made an excellent example of
awareness activity with the “Use Your Head”
campaign. As mentioned in this report this
example shows us how different organization,
commercial, governmental and non-governmental organizations, can collaborate together
and raise awareness on important topics.
This awareness raising tournament addressed
an important topic towards teachers, parents
and pupils which has generated an incredible
media attention and given us much appropriated feedback from the target groups. This
started the discussion and the possibility of
establishing a Norwegian helpline. We needed a service for children and young people
where they could discuss online related
threats and problems. As a partner of the “Use
Your Head” campaign, we started negotiating
with The Red Cross as they had already had a
nationwide dialogue service for children and
young people (6 to 18 years). This was a great
opportunity for us to collaborate again and
further develop the existing service to also be a
helpline on all kinds of Internet related issues
that might be problematic for children and
young people.
Therefore, for the next project period from
2010 to 2012, we will collaborate with the
Norwegian Red Cross on their national dialogue
service for children. We believe this service
will give children and young people a better
service and also strengthen the work of the
awareness centre in the future.
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Trygg bruk
Safer Internet Centre
Nygata 4
1607 Fredrikstad
Norway
Phone: +47 69 30 12 00
post@medietilsynet.no
Website: www.tryggbruk.no
Final public report
Project Manager: Thomas Hepsø
Project Officer: Rita Astridsdotter Brudalen- Adriansen
Project Officer: Helle Jacobsen
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